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SITUATION 

RISING FUEL PRICES 

 

INTENSIVE RIVALRY 

 

MATURE INDUSTRY 



OBJECTIVES 
COGNITIVE:

To increase knowledge of the Caltex Vortex’s attributes

among target audience by 20 percent measured by

qualitative pre/post campaign survey 

 

AFFECTIVE:

To improve brand preference compared to Shell and BP by

20 percent 

Increase conversations and engagement around the brand

by 15 percent

 

CONATIVE: 

Be #1 in retail and increase volume of sales of Caltex Vortex

by 15% within 6 months 



AUDIENCE

BRAND-LOYALIST BEN NOSTALGIC NEIL   KEEN KEVIN

Fanatic to his car and the Supercars. 
Fiercely loyal to the brand that
provide best quality consumables.
Actively provides advice and
information about cars to those
around him

 

Middle-class barrister retiring in
2 year.
Big fan of Allan Moffet when he
was in his 20s
Is now driving an Audi A5 Coupe.

Had recently purchased a

Volkswagen Golf as his very first

car.

Is willing to pay premium price in

exchange for preservation of long-

term value.

Rather new to Supercars but is

eager to find out more



THE BIG IDEA



THE TIMELESS

PERFORMANCE

EXPO 
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VENUE LAYOUT
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MAIN PROGRAMMES
THE  TEAM  01 ENTRANCE

Ticket Sales/ Membership Zone

 

Starcard members: free + 1, able to buy extra tickets at $15

per ticket

Non member:

Normal tickets: $32

Concession tickets:$22

Member registration: $35.4 - free +1, able to buy extra tickets

at $15 per ticket



MAIN PROGRAMMES

MAINSTAGE02

Grand Launch 

 

TechTalks

Interesting Mechanic Talks by Services partners

Live Screening of Main Programs

Driving with the Stars

Press Conference

Driving with the Stars

The Race

Driving Demonstration 

 

Lucky Draw

Prizes from Sponsors and Partners



MAIN PROGRAMMES

Normal Entry Lounge 

Bars and food (Paid with cash) 

Membership application corner

Film screening for race related videos

Live Screening of main stage event

 

Live L

1.

2.
HIGHLY  CREAT IVE

03 LOUNGE

04 STARLOUNGE

Membership lounge 

More extravagant interior

Bars and food (can redeem with Starpoints)

Film screening for race related videos

Live screening of main stage event

Press Conference



MAIN PROGRAMMES

05
T IMELESS
EXHIB IT ION

 

Model of the best performance supercar at that era

3D backdrop themed for that era

Show models dressed for that era

Motorsports heritage in the era 

Built mechanical of the car

Heritage of Calex in those years

Multicamera photobooth at each car display

 



MAIN PROGRAMMES

Arcade of Driving Games

 

Live L

1.

2.

HIGHLY  CREAT IVE

06

07

High tech driving simulation 

for adults

PLAYZONE

VRRACEROOM



MAIN PROGRAMMES

CarPark designed like a

showroom for our attendees

to exhibit their cars/view

others cars

Live L

1.

2.

HIGHLY  CREAT IVE

Partners and Sponsors booth to 

showcase their partnership and 

performance quality throughout 

the years. 

SHOWROOM08
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MAIN PROGRAMMES

RACETRACK10
The Race

 

Public registered participants

to join the race and win

amazing prizes. 

 



MAIN PROGRAMMES

RACETRACK10
Driving with the Stars

 

social media competition

winner have a chance to drive

with supercar winners Jamie

Whincup and Shane Van

Gisbergen and our new

sponsored team

 



MAIN PROGRAMMES

RACETRACK10

Driving Demonstration

Driving demonstration by our

new sponsored team will show

the performance Caltex will

provide with its fuel

 



EVENT PASSES 



EVENT LAYOUT



DAY 1 

PROGRAM FLOW



DAY 2

PROGRAM FLOW



DAY 3

PROGRAM FLOW



AFTERPARTY 
PROGRAM FLOW



01
BUILDING

AWARENESS  
PHASE  ONE  



 PAID MEDIA 

FACEBOOK ADS 

 

PAID INSTAGRAM ADS 

 

INFLUENCER MARKETING (A

SPOKESPERSON FROM THE

LEADING SPORTSCAR TEAM)



OWNED MEDIA  

EVENT WEBSITE 

 

SOCIAL MEDIA PAGE

AND EVENT PAGE

 

CRM:NEWSLETTERS

 

SEO



POSTER EXAMPLES  



EVENT
WEBSITE  



SHARED MEDIA  

PRESS RELEASE

OF CAMPAIGN



02

INCREASING BRAND
EQUITY AND WORD
OF MOUTH

PHASE  TWO  



 OWNED MEDIA

SOCIAL MEDIA COMPETITION  

 

POSTING POSTERS OF DIFFERENT

ZONES OF EVENTS TO ELICIT

EXCITEMENT ON SOCIAL MEDIA

 

ENGAGING WITH THE ONLINE

COMMUNITY



SOCIAL MEDIA
COMPETITION    



POSTER EXAMPLES  



POSTER EXAMPLES  



POSTER EXAMPLES  



EARNED MEDIA  
TRADITIONAL PUBLICITY

MENTIONS IN MEDIA OUTLETS 

 

MENTIONS IN DIGITAL MEDIA

OUTLETS 

 

POSTS IN ONLINE COMMUNITIES

AND WOM CONVERSATIONS 

 

PR PACKAGE



PR PACKAGE



PUBLICITY MENTIONS 



03

BUILDING  ON MOMENTUM 

DURING THE EVENT

PHASE  THREE



PHASE THREE   

CREATING FOMO CONTENT ON

SOCIAL MEDIA 

 

LUCKY DRAW 

 

SPONSORED TEAM TO POST ON

THEIR OWN SOCIAL MEDIA 

 

POSTS ON SOCIAL NETWORKS

BY VISITORS



04

POST-EVENT

MARKETING 
PHASE  FOUR  



PHASE FOUR   

CREATING A PRESS RELEASE, POST-

REPOST AND VIDEO TO SHARE 

 

SHARE INTERVIEW OF THE RACE

WINNERS ALONG WITH SPONSORED

TEAM ON SOCIAL MEDIA

 

CONTINUING TO SHARE CONTENT

ON SOCIAL MEDIA CHANNELS 
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